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Dear Logistics Professional,

Welcome to “In The Green” a new monthly series devoted to increasing fatigue awareness
and providing strategies to fight it.

A few months back we looked at all our motor vehicle crash incidents over the past year
and found driver fatigue was often a key factor. Of even greater importance is the fact that
these fatigue related crashes resulted in very severe consequences including one fatality,
five injuries and three rollovers.

These were trained professional drivers. So what happened? And what can we do to
prevent fatigue related incidents? That’s what we will explore in this series.

In addition, each month you will have an opportunity to share your fatigue management
strategies, demonstrate your knowledge and win fun prizes.

One of the reasons you are getting this at home is because we believe fatigue management
starts at home. So please share this with your family. They are part of the solution too.
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George Wall
General Manager
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